Role Description: Designer - ABT Brand

ROLE OVERVIEW

The Designer - ABT Brand uses design skills to communicate ABT messages to a
broad range of internal and external audiences, designing applications across
multiple mediums. The Designer DABT Brand also manages and is a champion of
the ABT Brand assets Bwww.abt.com.au, case studies, photo libraries, visual
identity system and style guide, spaces, templates & forms, etc.

REPORTING STRUCTURE
As a Designer - ABT Brand you report to the Creative Director responsible for ABT
Brand, who looks after your individual and professional interests at ABT.

KNOWLEDGE & EXPERIENCE
o Design qualifications and a minimum of 3 years design industry experience.
o Demonstrate a capacity for innovation in design, both conceptually and visually.
o The Designer DABT Brand strives to gain communication, technical and
software knowledge across a combination of communication mediums.
Essential to this role, is a specific area of expertise in one of the below mediums:

I Print design for brochures, large format display print, including thorough
working knowledge of finished art, paper and other substrates and
various printing processes. Advanced knowledge of Adobe lllustrator and
Photoshop and InDesign is essential.

I Screen design for web, video, presentation and interactive, including a
thorough working knowledge of technical parameters. Advanced
knowledge of Adobe Illustrator and Photoshop is essential and
knowledge of a mix of Adobe AfferEffects, FinalCutPro, Macromedia
Flash, Dreamweaver, Fireworks, Cinema4D, QuickTime, Keynote and
Powerpoint is highly desirable.

I 3D environmental design for exhibitions, retail spaces and theatre sets,
including working knowledge of materials, manufacturing, lighting and
technical parameters. Advanced knowledge of a 3D visualisation
program, Adobe lllustrator and Photoshop are essential. Knowledge of a
mix of Adobe AfferEffects, FinalCutPro, Macromedia Flash,
Dreamweaver, Fireworks, Cinema4D, QuickTime, Keynote and
Powerpoint is highly desirable.

Knowledge of Microsoft Office software packages is also desirable.

Sound drawing skills for visualization and illustration are desirable.

Willingness to learn and understanding marketing strategy.

Keenness to continually develop and improve design skills and knowledge.
Willingness to thoroughly understand ABTOs business, information management
systems, organisation and its offer.

o Willingness to thoroughly understand ABTOsprocedures and policies (e.g. OH&S,
budgets, project management systems, time sheets, archiving systems,
administration).
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KEY RESPONSIBILITIES
Working across all the areas and mediums of ABTOs offer, the Designe™®ABT

Brand:

O

Works closely with the ABT Brand team to develop an engaging suite of
communications.

Understands how the ABT Brand communication concepts relate to design
requirements.

Incorporates design and content changes as required to keep ABT Brand
fresh. Includes ABT website, print or email marketing collateral, PPT or
Keynote credential presentations.

Responsible for the final production of output / materials

Liaison with key suppliers: briefing, obtaining quotes, over -viewing printing
processes and proofs (in conjunction with Art Directors) in regards to ABT
Brand collateral.

Efficient use of ABTOs informaibn management system as required.
Understands all budgeted hours and schedules for projects to ensure time
restraints are adhered to or pre-empts to ABT Brand team and Resource
Manager any variances.

Responsible for archiving ABT Brand projects, ensurin g all work is correctly
archived in the ABT Brand library.

Complies with and respects ABT's policies, procedures and processes.
Complies with all Occupational Health & Safety legislation and promotes a
safe working environment and work practices which en courage employee
health and well-being.

Pro-actively puts forward ideas to Creative Directors and design team to
increase influence of design output of ABT Brand. This includes finding new
ways of doing things that amaze everyone!

Assists on other ABT projects when schedules permit.

Production and management of the case study library for media and presentation
requirements:

O

Maintain knowledge of all projects that are in progress across all three ABT
Offices: Sydney, Melbourne & Beijing. Work with Account Directors and
Marketing team to determine which projects require case study production.
Organise Record of Event still & video production of events for use in
marketing including editing as required.

Organise writing and editing of case studies by writer or send out Case Study
Info Form to relevant Account Directors.

Production of Case Studies for ABT website, print (brochures, DM), email
(EDM) and keynote presentations, including photographic and graphic
selection and assembly to template designed by Ar t Director.

File and maintain case study and photo selection in library on server.

File ROE photos in library file cabinets.



THE ESSENTIAL SKILLS & BEHAVIOURS OF A DESIGNER
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Flexibility: You work quickly to meet and adapt to project needs. You th ink
quickly to find creative solutions to project challenges. You take direction but
also proactively develop work using your own initiative. Your hours worked are
flexible in line with industry expectations to meet extraordinary deadlines and
project comm itments.
Organisation and time management: You are able to prioritise and plan tasks
effectively Bkeeping in mind time constraints. You can accurately estimate the
duration of each project task. Able to focus on the task at hand, you effectively
manage projects through from start to completion. Your Ocan doO attitude is a
great support to the team.
Communication skills: Your verbal and written communication skills are sound.
Even under pressure you communicate calmly and effectively. You listen
actively.
Collaboration: You work to build collaborative client focused relationships with
internal team members by communicating relevant information to team
members and work with others to achieve own, internal and external clients®
outcomes.
Detail focused: You have a strong attention to detail. You produce work in line
with production guidelines and technical/process requirements.
Self Development & Learning:
You:
¥ Proactively identify areas of personal development and initiates training
activities.
¥Work within a knowledge and skill base and provide ABT colleagues
with accurate and informative communication.
¥ Seek opportunities to build knowledge in work -related areas.
¥ Actively maintain up to date knowledge of all relevant legislation,
organisational policies, pro cedures, products and services.
¥ Communicate successes, problems and alternative solutions openly
with peers and managers in the interest of continuous learning by all.
Resilience:
You:
¥Cope with work and time pressures in a calm and rational manner.
¥Maintain a positive attitude, even in the face of adversity.
¥ Accept criticism without becoming defensive and admits mistakes
when appropriate.
¥Respond constructively and professionally to negative feedback,
obstacles and disappointments.

KPI'S
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At all times meet design deliverables and deadlines on projects

Take responsibility to archive projects in a timely manner

Actively drive your own professional development

Ensure ABT processes, policies and procedures are efficiently followed
Consistently meet the b ehavioural requirements of a Designer DABT Brand
Live the ABT values

ABT WORK PHILOSOPHY

Flexibility is key at ABT! Each role in the ABT structure is able to, and will need to as
required, perform other roles in the structure in order to deliver the best possible
result in a timely manner for our clients.



Our work attitude is steeped in the ABT tradition of a flat structure - as a team of
teams, we are highly collaborative, we focus on tasks that need to be performed,
rather than titles, and we are each a resource to each other working toward the best
possible delivery experience for our clients and each other.

THE VALUES OF AN ABTer
You are responsible for bringing ABTOs values to each and every interaction and to
create the foundation for our culture and are:

o Passion - You are a passionate individual. You love what you do and genuinely
believe in ABTOs offer.Your passion drives a positive outlook in all that you do
and this in turn inspires others. You embody a brand experience attitude that
looks for potential solutions from many angles. You have drive, but balance
enthusiasm with humility. You are an evangelist for ABTOs brand, values and its
culture and defend it with vigour.

o Teamwork - You thrive on teamwork and understand your responsibi lity in
contributing to the success of the team. You value and enjoy collaboration and
communicate freely and clearly with generosity of spirit and true heart. You
value and respect each otherOs contribution, and mentor and grow one another
- through tough days and brilliant wins. You respect the experience, ability and
skills of others and actively seek to learn from them. You also regard our clients
as part of the team and through your relationship they to will come to see you
as part of their team.

o Integrity - You demonstrate integrity in all that you do. You are an honest
person and believe in honesty with care and truth with honour. You are unafraid
to say what we can do brilliantly but realistic in what we cannot. You are human,
likeable and approachable and contribute to an environment where creativity
with a conscience can flourish.

o Imagination - You are refreshingly different and are only limited by your
imagination. Like all ABTOers you celebrate and nurture resourcefulness,
inspiration, lateral thinking and open mindedness in the creation of original
ideas that effectively solve problems for ABT and our clients. You value the
traditional but are always looking for new ways to do things better. Creativity
and clever application is the domain of each and every individual at ABT.

o Enjoyment/Fun BYou believe in having a good time at ABT by injecting an
attitude of fun and creative expression into your day -to-day work. You share
your humour, smiles and positive outlook often. You understand that what we
do for our clients is serious but at the same time understand that a fun and
enjoyable environment is a key ingredient in delivering the best work for our
clients.

o Entrepreneurial Leadership (Spirit) DAs a creative organisation in a highly
fluid environment, we believe the next big idea, solution to a problem, client
relationship or business opportunity could come from anyone in the
organisation. You embrace this Ohave a go attitude® in all that you do at ABT
and also understand it is the collective res ponsibility of all ABTOers to influence
the direction and growth of ABT.



o Customer (Focus) First BYou understand that you have internal customers
(ABT colleagues) and external customers (clients) and that both deserve the
same level of respect and service. You understand that your customers have
business pressures and that ultimately your job is to ease these pressures by
developing a relationship based on trust, respect, reliability, proactivity, clear
communication and most importantly harmonious relati onships that ultimately
deliver exceptional work.

PROFESSIONAL DEVELOPMENT

ABTOs career development philosophy is to provide flexible career paths to suit the
individual and ABTOs needs. Your progression into any role at ABT is dependent on
your ability to consistently demonstrate the skills, knowledge and behaviours
associated with the role.



